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Dated: July 30, 2008. 
Jeffrey Shuren, 
Associate Commissioner for Policy and 
Planning. 
[FR Doc. E8–18091 Filed 8–5–08; 8:45 am] 
BILLING CODE 4160–01–S 

DEPARTMENT OF HOMELAND 
SECURITY 

Coast Guard 

[Docket No. USCG–2008–0462] 

Printing of Coast Guard Light Lists 

AGENCY: Coast Guard, DHS. 
ACTION: Notice. 

SUMMARY: The Coast Guard publishes 
Light List Volumes 1–4 and 6–7 
annually; with Volume 5 being 
published biennially. In order to adjust 
to a new printing cycle, the Coast Guard 
will not publish the 2008 editions of the 
Light Lists as required by 33 CFR 72.05– 
1 (50 FR 50904), except for Light List 
Volume 5 (Mississippi River System). 
The Coast Guard is changing the 
publication cycle of the Light List so 
that annual editions are available early 
in each calendar year. Since the printing 
of the 2007 editions occurred in 
November 2007, they will remain 
effective for approximately 14 months. 
FOR FURTHER INFORMATION CONTACT: If 
you have questions on this notice, e- 
mail Mr. Frank Parker, U.S. Coast Guard 
Headquarters, at frank.parker@uscg.mil 
call or telephone him at 202–372–1551. 
SUPPLEMENTARY INFORMATION: Between 
the printing of editions, each Light List 
is required to be kept up-to-date every 
week by applying corrections published 
in the applicable Coast Guard Local 
Notices to Mariners or the National 
Geospatial-Intelligence Agency’s (NGA) 
Weekly Notice to Mariners. The 
requirement to apply corrections is 

stated in each volume. By applying the 
corrections, mariners are able to 
maintain up-to-date publications 
regardless of the frequency of newly 
printed editions. With the cost of each 
Light List being between $35–$50, 
mariners will not have to incur the costs 
of the new editions in 2008. The 2009 
editions of Volumes 1–4 and 6–7 will be 
published in early 2009. 

To ensure ample and adequate 
notification is made to the mariner, the 
Coast Guard will publish information 
regarding this temporary change to the 
printing cycle in the notices to mariners, 
on the Coast Guard’s Navigation Center 
(NAVCEN) Web site (http:// 
www.navcen.uscg.gov), and other forms 
of communications. Coast Guard 
inspectors will also be informed of this 
temporary change. 

Dated: July 23, 2008. 
James A. Watson, 
Rear Admiral, U.S. Coast Guard, Director of 
Prevention Policy. 
[FR Doc. E8–18084 Filed 8–5–08; 8:45 am] 
BILLING CODE 4910–15–P 

DEPARTMENT OF HOMELAND 
SECURITY 

Federal Emergency Management 
Agency 

Agency Information Collection 
Activities: Proposed Collection; 
Comment Request 

AGENCY: Federal Emergency 
Management Agency, DHS. 
ACTION: Notice; 60-day notice and 
request for comments; new collection, 
1660–NW32; FEMA Form 90–152. 

SUMMARY: The Federal Emergency 
Management Agency, as part of its 
continuing effort to reduce paperwork 
and respondent burden, invites the 
general public and other Federal 

agencies to take this opportunity to 
comment on a new information 
collection. In accordance with the 
Paperwork Reduction Act of 1995, this 
notice seeks comments concerning the 
FEMA Public Assistance Program 
Customer Satisfaction Survey results to 
measure program performance. 
SUPPLEMENTARY INFORMATION: Executive 
Order 12862 requires that all Federal 
agencies survey customers to determine 
the kind and quality of services they 
want and their level of satisfaction with 
existing services. The Government 
Performance and Results Act (GPRA) 
requires agencies to set missions and 
goals, and measure performance against 
them. FEMA will fulfill these 
requirements by collecting customer 
satisfaction with service and program 
evaluation information through 
administration of surveys of the Disaster 
Assistance Directorate (DAD) external 
customers. 

Collection of Information 

Title: FEMA Public Assistance 
Program Customer Satisfaction Survey. 

Type of Information Collection: New. 
OMB Number: 1660–NW32. 
Form Numbers: FEMA Form 90–152, 

FEMA Public Assistance Program 
Customer Satisfaction Survey. 

Abstract: The purpose of the FEMA 
Public Assistance Program Customer 
Satisfaction Survey is to measure 
program performance against standards 
for performance and customer service: 
measure achievement of GPRA 
objectivities: and generally gauge and 
make improvements to disaster services 
that increase customer satisfaction and 
program effectiveness. 

Affected Public: Business or other for- 
profit, Not-for-profit, Farms, Federal 
Government, State, Local and Tribal 
Government. 

Estimated Total Annual Hour Burden: 
1,920 hours. 

ANNUAL HOUR BURDEN 

Project/activity (survey, form(s), focus group, worksheet, 
etc.) 

No. of re-
spondents 

Frequency of 
responses 

Hour burden 
per response 

(hours) 

Annual re-
sponses 

Total annual 
hour burden 

(hours) 

(A) (B) (C) (D) = (A x B) (E) = (C x D) 

PA Mailed Survey ................................................................ 3,200 1 0.3 3,200 960 
PA Focus Groups ................................................................ 80 1 12 80 960 

Total .............................................................................. 3,280 ........................ ........................ 3,280 1,920 

Estimated Cost: The estimated annual 
cost to the Federal Government is 
$348,678.57. 

Comments: Written comments are 
solicited to (a) Evaluate whether the 
proposed data collection is necessary for 

the proper performance of the agency, 
including whether the information shall 
have practical utility; (b) evaluate the 
accuracy of the agency’s estimate of the 
burden of the proposed collection of 
information, including the validity of 

the methodology and assumptions used; 
(c) enhance the quality, utility, and 
clarity of the information to be 
collected; and (d) minimize the burden 
of the collection of information on those 
who are to respond, including through 
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